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Build a rock solid Marketing Bridge
• A marketing bridge is elements of 

your business that link
a client to their customers or 

potential customers
• A week marketing bridge can do 

what?



Compile an accurate profile of your 
customer

• Why is this important?



Identify your target market
• Resist the temptation to be all 

things to all people



Maine is 
the 

Oldest 
State in 
the US 

at a 
Median 
Age of 

42.7



Stop spraying and praying
• Shotgun approach delivers your 

message to large amounts of people, 
but with no consistent impact

• Clients are better off convincing a 
small # of targeted prospects to do

business with them

(Fish where the Fish are)



Use the most powerful tool, a Unique 
Selling Proposition

• What outstanding feature/benefit 
that your business can

provide to the customer



Don’t forget how people remember
• People make decisions to purchase
goods/services in the sub-conscious 

mind
• Repetition is the key to getting 

into the subconscious
mind



Don’t ask your customers what 
brought them  in

• People don’t know what brought 
them in, and they don’t know that 

they don’t know what brought them in
• They don’t like the fact that they 

don’t know, so they tell you the first 
thing that comes to mind

• Never change your ad plans based on 
polling data
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