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Certifications
and Affiliations

 Nearly a decade of experience in 
marketing and strategic 
communications

 Promotions Committee Member and 
volunteer for Waterville Main Street

 Principal, Radial Communications, 
LLC.
Together with Lavender Designs, Radial provides 
full-service marketing and communications 
guidance for Maine’s small businesses.



The Social Media includes 
any website that allows 

users to not only visit, but 
also interact, share, and 

engage.



 People have learned to use the internet to 
their advantage. 

To solve problems

To boast, reward or celebrate

To complain… 



 Social media makes real business sense.

Cut your marketing expenses

Improve customer/donor service

Build loyalty, friends and followers



 Making social media work is not hard or 
dirty.

Less than 5 minutes to get started.

Managed in just minutes a day.

Honestly… How much time do you 
already spend on Facebook or 
Twitter?!
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Within 1 Hour:

• Made Contact

•Problem Solved

• Resolved 
Problem





Once per day? 
Even less!?



2-3 Times per day?



50 Million Tweets Per Day
(That’s 600 every second!)

60 Million Facebook Status 
Updates

(Even better, that’s almost 700 per second!) 



The average Facebook user spends
nearly 7 hours per month on the 

site.

That’s more than 12% of the time 
they spend online.



In 2008, the average internet user 
spent just over 2 hours per 

month on social media sites.

In 2010, they spend 6 hours per 
month on the same sites.
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 Consider your goals and objectives

 Find your niche. What makes you unique?

 Decide on your strategy and involve 
others.

 Be INTERACTIVE.

 Innovate. Be your creative selves.

 Analyze and reflect. Rinse and Repeat.



 Consider your goals and objectives

Increase Interactions and Contacts?

Name recognition? Brand Growth?

Boost Sales or Participation?
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 Find your niche. What makes you unique?

Your Expertise

Your Style, Products or Services

Your Reputation

Your Community Position

Your Knowledge and Insight



 What makes you unique in social media?

HINT:

It’s all the same stuff.
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 Decide on your strategy

Facebook?

Twitter?

Yelp? YouTube? LinkedIn? E-Mail?

 Let your staff and volunteers take part.
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 If it’s rude in public, it’s rude online.

Don’t ignore your followers.

Answer questions. Reply in reasonable 
time.

Care what other people think and say.

Continue providing quality service.
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 Innovate. Be your creative selves.

Text is boring. How about video?!

Specials. Discounts. Contests.

Gain insight from your fans.
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 Analyze and Reflect. Rinse and Repeat.

Even social media has an ROI

New followers/fans/friends?

Increase in participation / revenues / 
donations?



 The King of All Social Media Tools
 Source Awareness

 Visitor Location

 Search Terms

 Path Through the Site

 Time on Site/Entry + Exit 
Paths













 Use social media tools and aggregators
 Manage searches and alerts

 Schedule posts in advance

 Monitor numerous social 
media applications at the 
same time.

 Manage multiple accounts in 
the same networks.



Derek Mitchell, Principal
(207) 518-8491 / dmitchell@radialcomm.com
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