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About Me

Nearly a decade of experience in y p
marketing and strategic 
communications

Principal, Radial Communications

Radial provides full‐service marketing and
communications guidance for Maine‘scommunications guidance for Maine s
small businesses and organizations. In
2010, Radial was honored to receive a
business start‐up grant from Portland‘s
Libra Future Fund.Libra Future Fund.
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What is Social Media?

Any website that allows a user to not onlyAny website that allows a user to not only
visit, but interact, share and engage others.
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What is a Social Location App?

Applications that allow interaction with and
among individuals while at specific locations.
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What is a Social Location App?

Users of these apps are hyper‐social, sharing
their every location (and opinion) with peers.
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What is a Social Location App?

Unlike the number of ‘likes’ you have, or
‘followers,’ social location interactions have a
direct correlation to money in your register.
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Social Location Apps

A social media app allowing
users to check‐in at
locations, sharing their
presence with friends

A location‐based scavenger
hunt. Users check‐in to a
variety of places (tours),
earning pins and stamps

A casual, short‐form game in
which users check‐in and
complete quick ‘challenges‘
to earn rewards Thesepresence with friends,

collecting points, competing
for titles and earning
rewards.

earning pins and stamps.
Great for organizations with
multiple locations.

to earn rewards. These
challenges are fun and easy
to verify with photos or
other evidence.

10 million worldwide users
2.5 million check‐ins daily

1 million worldwide users 1.6 million worldwide users.
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Social Location Apps

An online city guide and
mobile app that helps
people find the best places
to eat shop drink relax and

A location‐based add‐on to
the most powerful social
networking site, Facebook
Places connects people to

Groupon partners with local
businesses to offer daily
deals on the best to see, do
and eat in a market Notto eat, shop, drink, relax and

play, all based on the
opinions of their friends and
peers.

Places connects people to
friends and others who
work, study and live around
them.

and eat in a market. Not
really a social location app,
but a powerful marketing
tool.

39 million worldwide users 500 million worldwide users 83.1 million subscribers
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Why Now?

It‘s early in the life of social location networks. 16.7
million mobile subscribers used location‐based check‐in
services on their phones in March. Studies indicate that is 17%
of the smartphone population.

That‘s only 4% of web‐connected U.S. Adults using social
location apps. That was Twitter‘s adoption rate in 2008.

Three years later, Twitter‘s adoption rate has tripled.
Early adopters gained a competitive edge over their late‐y p g p g
adopting peers.
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But It‘s Not For Everyone!

Older customer base?

Wicked rural?

No cellular service?No cellular service?
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Before You Start... 

Become a user yourself!

Understand the available tools. They are
evolving every day ...

As a user, you will be the first to see new
functionality and learn how it will affect
your marketing strategy.

Learn from the marketing successes and
failures of others (hint: your competitors!)
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Don‘t Worry ... 

It’s almost impossible
to cheat.

Social location tools use GPS satellites
to find a user‘s location. They must
be in close proximity to your venue top y y
check‐in and earn rewards.
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Social Location Apps: Foursquare

Addictive
Every check in you 

Competitive
Check in most often at 

Encouraging
Offer rewards for 

move closer to 
earning badges and 
rewards.

a venue and become 
mayor!

frequent guests, 
newbies, or those 
visiting with friends!
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Social Location Apps: Foursquare

Awesome Analytics
Track your most recent and 
most frequent visitors. 

Competitive
Check in most often at 

Find trends by time or date. 

Optimize specials based on 
a venue and become 
mayor!

traffic and interest.

14 of 35www.radialcomm.com
derek@radialcomm.com

South Portland, Maine
Phone: 207‐518‐8491



Social Location Apps: Gowalla

Trips
Encourages visits to 

Photos
Gowalla check‐ins

Rewarding
Rewards await those g

multiple venues –
trips – in Gowalla 
terms.

Gowalla check ins 
encourage comments 
and photos!

who complete a trip or 
check‐in.
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Social Location Apps: SCVNGR

Challenges
Players earn points 

Share
Challenge activity is

Earn
App tracks progress y p

toward rewards by 
completing challenges. 

Challenge activity is 
shared across social 
media networks.

pp p g
toward rewards and 
incentivizes continued 
play.
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Social Location Apps: Facebook

Synthesize 
Build upon your existing 
Facebook presence. 

Connect
Let your friends know 

Perfect for those businesses 
with existing loyalty programs.

Tremendous Analytics y
your favorite haunts. 
Share comments.

Tremendous Analytics
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Social Location Apps: Yelp

Reviews and Ratings
Players earn points  Word of Mouthy p
toward rewards by 
completing challenges. 

Local reviews from peers. For small businesses, 
endorsements are key. Reviews are thought out, 
instead of on‐the‐spot.
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Social Location Apps: Groupon

Daily Deals are HOT!
An opportunity to reach 
thousands with a special 
promotion from your business

Reach People Quickly Demographics

promotion from your business. 

Typically requires a 50% 
discount. 

p Q y
Groupon sends daily 
alerts to subscribers 
announcing the deal.

g p
Groupon provides valuable data to businesses 
after promotion runs and throughout redemption 
phase.
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7‐Eleven Sends You to Space
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7‐Eleven Sends You to Space

TAKE‐AWAY:
Creativity counts. Rewards should be 

exciting, enticing and new.g, g

Even better, find a reward that continuesEven better, find a reward that continues
to promote your business! 
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jetBlue Go Places App
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jetBlue Go Places App

TAKE‐AWAY:
Tie it into your existing reward programs. 

Make loyalty pay, on and off‐line.Make loyalty pay, on and off line.
This does not replace current efforts.
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Visit Maine on Foursquare
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Visit Maine on Foursquare

TAKE‐AWAY:
Encourage participation. Good tips

and comments are terrific resources.and comments are terrific resources.
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Maine Mall on Foursquare
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Residence Inn on Yelp
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Local Businesses on SLM

TAKE‐AWAYS:
Monitor your social app profiles.

There might be naughty things on there,There might be naughty things on there,
or reviews you should respond to! 
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Overcoming Obstacles

h l ?No Physical Location?
Easy. Use someone else‘s.

Nervous?
Start small. Test your promotion and fine‐tune.y p f

Don‘t have a smart phone?
That‘s easy too... Get one.
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Rules

hKeep Content Fresh
Stale is bad for both bread, and content.

Make a Plan
No willy‐nilly craziness. Start with a strategy.y y gy

Involve Your Staff & Team
It will backfire if they don‘t know about it.
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Measuring Success and ROI

Develop Measurable Goalsp
More visitors? Profit? 

Repeat visitors? Increased revenue?
Fewer telephone inquiries?

Find the Baseline and Start CampaignFind the Baseline, and Start Campaign

Track results Rinse RepeatTrack results. Rinse. Repeat. 
No need for perfection the first time!
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Measuring Success and ROI

Use Web Tools
Google Analytics

In‐App Analytic Dashboardspp y
Surveys
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Review of Tools

Foursquare Gowalla SCVNGR
Great for single locations ”Tours” encourage guests to Activity and Game‐PlayGreat for single locations Tours  encourage guests to 

visit multiple locations/venues
Activity and Game Play 

Oriented

Great for targeting men Great for targeting women Encourages ongoing 
participation

T ifi d hi d S ti h t t t G b d th i l h kTerrific demographic and 
analytic data

Sometimes has a startup cost Goes beyond the simple check‐
in to activities and challenges

No cost More design oriented Deeper engagement

Facebook Places YelpFacebook Places Yelp
Obscenely popular platform Encourages thought‐out 

reviews, not on‐the‐spot raves

Blends existing social media  Strong web platform, valuable 
presence without mobile device

Great analytics Long history

Strong rewards platform Late to the check‐in game

33 of 35www.radialcomm.com
derek@radialcomm.com

South Portland, Maine
Phone: 207‐518‐8491



Keep Your Marketing Connected

It’s like a puzzle. You must fit all the pieces 
together.together. 
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Thank you!Thank you!Thank you!Thank you!
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