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GETTING TO KNOW YOUR ORGANIZATION 
 

 
 

1. What cause does your nonprofit serve? 
 
 
 
 
 
 
 

2. What effect does the work of your nonprofit have? 
 
 
 
 
 
 
 

3. Whose interests are served by your nonprofit? 
 
 
 
 
 
 
 

4. Why is your nonprofit a reason for someone to take action? 
 
 
 
 
 
 
 

5. Why should someone give you money? 
 
 


