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Downtown Real Estate 
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Downtown Economy 
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Table 1: Downtown Industries with 100-plus Employees
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Competitive Economic Advantages Competitive Economic Disadvantages

Over 300,000 square feet of vacant commercial space 

and developers experienced at upgrading it to re-

spond to residential and business market opportuni-

ties – the vacant inventory is less than the amount 

actually renovated in recent years (over 500,000 

square feet since 2000). The buildings and spaces are 

distinguishable architecturally as is the historic ambi-

ence and streetscape. The opportunity is there and 

the message is that it can be capitalized quickly.

A disproportionate share of the vacant inventory is 

within ground floor spaces that should be activated 

by retail and other uses that will draw more people 

to the Downtown For current and prospective busi-

ness and residential investors, inadequate “street 

presence” contributes to a perception that the 

Downtown lacks vitality. The opportunity is there but 

the message thus far is that it is not being realized 

Several well-established business clusters that show 

Downtown has both the locational and labor force 

assets to respond to regional growth and capture a 

greater share of market area business activity. The 

established institutional clusters represent a vari-

ety and depth of cultural and social opportunities 

that cannot be matched in other regional cen-

ters of economic activity (suburban or urban).

A weak retail sector that needs both expansion in 

number of establishments and definition as a market 

“niche’ destination. Even if all of the currently vacant 

retail inventory were absorbed, the total square foot-

age of retail stores would barely meet the thresh-

old of a comparison community level shopping 

center and is spread out over a wide walking area. 

Downtown retailers need to be destinations and of-

fer spending opportunities that the malls lack.

Proximity to an asset of national and international 

stature – the working waterfront in general and the 

fishing industry in particular. For people who work 

in Downtown New Bedford or come there for busi-

ness, shopping, education or entertainment the wa-

terfront is a special place that cannot be found else-

where. Downtown institutions reflect and promote 

the traditional connections between people, busi-

nesses, and the working waterfront, and the National 

Park orients and directs an integrated experience.

Physical connections between the Downtown and work-

ing waterfront need to be improved, and economic 

uses and opportunities better integrated. The Route 

18 project will improve pedestrian connections. Special 

events (such as the Working Waterfront Festival) draw 

crowds to the waterfront, people arrive by boat, and 

day-to-day opportunities exist for active and passive 

recreation, but to date the Downtown businesses have 

taken little advantage, and key waterfront commercial 

spaces could be better used as retail/restaurant assets.

Accessibility to a large regional market and 

convenient access to Downtown that few cit-

ies of comparable size can match.

Poorly managed Downtown park-

ing in spite of sufficient supply.
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Table 2: Additional Supportable Retail Activity in Downtown New 
Bedford  Based on Leakage in Selected Market Areas: 2006

Store Types with NAICS code
Opportunity 

Gap  (Leakage)

Market 

Area

Median 

Sales Per 

Sq. Foot

Supportable 

Sq. Footage

Median 

Store 

Size

Potential 

Number 

of Stores

Computer and Software 

Stores-44312
$   3,712,049 15-min  $ 309.67 11,987   2,859 4

Camera and Photographic 

Equipment Stores-44313
$   1,300,038 5-min  $ 289.26  4,494   1,501 3

Grocery Stores-44511 $  14,729,625 5-min $ 283.92 51,879  48,775 1

Specialty Food Stores-4452 $  13,958,041 10-min $ 499.98 27,917   3,140 9

Cosmetics, Beauty Supplies, 

Perfume Stores-44612
$   1,613,274 5-min $ 319.20  5,054   1,527 3

Optical Goods Stores-44613 $   1,612,750 5-min $ 270.00  5,973   1,500 4

Other Health and Personal 

Care Stores-44619
$   2,793,657 10-min $ 197.14 14,171   1,366 10

Men’s Clothing Stores-44811 $   5,521,971 15-min $ 203.31 27,160   3,114 9

Women’s Clothing Stores-44812 $   1,547,328 5-min  $ 178.84  8,652   4,147 2

Childrens, Infants Clothing 

Stores-44813
$   1,207,920 5-min $ 246.71  4,896   4,000 1

Luggage and Leather 

Goods Stores-44832
$   1,715,894 15-min  $ 236.32  7,261   2,507 3

Book Stores-451211 $   2,701,516 15-min $ 105.96 25,496   4,410 6

 Other Miscellaneous 

Store Retailers-4539
$  10,952,877 15-min $ 244.02 44,885   2,300 20

TOTAL $  63,366,940 239,827 75
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New Bedford

($ million)

Plymouth

($ million)

Downtown 

Retail Sales
$      31 $    170

Resident Market Expenditures NB DwnTn 

Share

Ply DwnTn 

Share

5-min  $    1,043 3.0%  $    232 73.3%

10-min  $    1,841 1.7%  $    631 26.9%

15-min  $    2,797 1.1%  $   1,817 9.4%

Sales by Establishments

5-min  $    1,156 2.7%  $    482 35.3%

10-min  $    2,182 1.4%  $   1,109 15.3%

15-min  $    2,790 1.1%  $   1,574 10.8%
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Other Commercial  

SIC Description
Potential 

Additional Sales

Potential 

Establishments
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Office 
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Table 3: Existing and Potential Occupied Office Space in Downtown 
Based on Projected Regional Employment Growth

2005 

estimated

2015 

Projected

Potential 

Increase  

2005-2015

Percent 

Increase 

2005-

2015
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Residential 
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Table 4: Target Residential Markets

Target Market: Age 50-64 Householders

Incomes 2005 2010
Numerical 

Growth
% Growth

over $60,000 19,082 28,977 9,896 52%

over $70,000 15,257 20,928 5,671 37%

over $80,000 10,350 13,952 3,602 35%

Target Market: Age 25-35 householders

Incomes 2005 2010
Numerical 

Growth
% Growth

over $60,000 7,001 6,433 -568 -8%

over $70,000 4,886 4,411 -475 -10%

over $80,000 2,693 2,389 -304 -11%
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Lessons Learned & Next Steps 
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Properties Targeted in 2000 



 Economic Development Strategy for Downtown New Bedford II

July 2007 Page 22



Economic Development Strategy for Downtown New Bedford II 

Page 23 July 2007

Residential Overview 
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Office Overview 
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Retail Overview 
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Downtown Parking 
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Tourism 
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Art, Education and Cultural Activities 
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Downtown Development 

Coordinator/Facilitator 
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Recent Developments 
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Residential 
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Office 

Retail Stores
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Restaurants
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Hotel  

Art, Education & Culture
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Public Policy and Infrastructure
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FXM Contacts and Resources 
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